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In the summer of 2014, with the help of the social media, “the ice bucket 
challenge" has obtained the extremely high public concern, and became a universal 
carnival. As a main channel of public welfare activities, social media makes public 
welfare activities more easily into our life. This study regards "the ice bucket 
challenge" as an example to explore its propagation in weibo and the reasons for the 
success. 
 By using Peking University weibo visualization tool to analyze 155 items of 
challengers’ weibo , it is concluded that the spread of "the ice bucket challenge" mode 
can be divided into three types: center transmission mode—the information leading 
type, key point transmission mode—the users leading type, dandelion transmission 
mode—both the information and the users leading types. Through the deep interview, 
We understand the public praise for social media as a communication platform for 
public welfare activities.  
In addition, it’s summarized five reasons for the success of "the ice bucket 
challenge". It is analyzed and concluded that successful reasons are following: 1. The 
celebrity effect; 2. The rules of the game of fission spreading; 3. The bandwagon 
effect; 4. The use of social media; 5. The interesting game itself. Absorbing the 
successful experience of "the ice bucket challenge" and providing an experience for 
other nonprofit public welfare activities are the research signification of this study. 
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发起行动有 103 家公益机构积极参与公众倡导活动，110 万网友参与线上关注自






而且引起了社会对 ALS（ALS，Amyotrophic Lateral Sclerosis，中文译名：肌肉
萎缩性侧索硬化症，目前医疗水平还没有找到能够治愈的方法）的广泛关注。 
数据显示，截止到 2014 年 9 月 2 日，Facebook 上已有 240 万条关于冰桶挑
战的视频，2800 万人次的下载、评论或者点赞。另一个图片分享网站 Instagram
上有 370 万个带有#ALS 冰桶挑战#话题标签的视频上传，从 7 月 29 日至 8 月 18
日，“冰桶挑战”为 ALS 协会增加了 307598 名新的捐赠者，连同之前的捐赠者，
一共为协会带来 1560 万美元的捐款，远超去年同时间段的 180 万美元[2]。此外，
截至昨日 23 时，“瓷娃娃”基金也通过新浪微博的微公益收到 4 万元捐款[3]。 




































































































































































































7 月 29 日至 8 月 12 日，ALS 协会总部共收到 230 万美元捐款，而去年同期
收到的捐款只有 2.5 万美元，截至 8 月 20 日，捐款数已高达 1140 万美元。另一
方面，在中国新浪微博上#冰桶挑战#的话题短短两周时间阅读量已经达到 14.2 





































































2. 转发和评论数量分别大于 50 人。 
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